


For over 90 years, the LCBO has put social responsibility at the core of its mandate.
And now, more than ever, it couldn’t be more vital for us to continue to evolve that
mandate and create a more sustainable future for Ontario. Sustainability is more
than a buzzword at the LCBO. It's a commitment that will benefit everyone from the
lives of our customers to the health of the planet. And we want Ontarians to feel
confident that the LCBO is pushing the industry in a positive direction.

Spirit of Sustainability (SoS) is the LCBO’s platform to effect meaningful change in
our communities, be the industry leader in sustainable practices, and take better
care of our planet. It's our bold commitment to our customers, employees and part-
ners to hold ourselves to a higher standard. And it’s a shift in our attitude to improve
the way we do business. Not just because it's what is expected of us, but because if
we take care of today, we'll have more to cheers to tomorrow.
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Improving the wellbeing of our ~ Minimizing our impact on Improving the sustainability of
customers, employees and the environment. the industry through leadership
communities. and collaboration with our

trusted partners.

Sparit of Sustainability is made
up of three key pillars.



Not only did we achieve all of our obj_e‘c’tlves_, we've begun to see the impact, results
and good that can come from SoS. The success of this first year proved the value
and importance of the platform.







GOOD PARTNER ACHIEVEMENTS

Support and
Recognize
Sustainable
Partners

We developed cost-
sharing opportunities
with Trade partners for
Sustainable and Socially
Responsible campaigns.

of customers believe
the LCBO is a leader
in sustainability.

of customers believe
the LCBO supports
the people and the
economy of Ontario.




Creating Meanlngful Impact

We are incredibly proud of our achievements to date and the possibilities of what we

can accomplish together fills all of us with optimism. In 2020, our people, communities,

and partners faced unprecedented hardships—hardships we as a province worked
through together. SoS was built to ensure the greatest needs of Ontarians are met -
and in March, those needs shifted. The flexibility of the SoS platform allowed us to
pivot some of our initiatives to address changing urgent needs.

GOOD PEOPLE:

THRIVING COMMUNITIES

Our COVID-19 FOOD RELIEF We partnered with CEE:

FUND raised CENTRE FOR YOUNG BLACK

PROFESSIONALS to help provide
education, skills training, and
employment opportunities at the

§iu§2: 35 $100,000

charitable donation

to address economic and social
barriers affecting Black youth
in the province.

MILLION

to support and sustain food relief
programs across Ontario.

To show our support for EVERGREEN,

we donated

1,000

reusable LCBO bags

to be used for their FARM IN A BOX
PROGRAM.

We demonstrate our commitment to
WOMEN’S COLLEGE HOSPITAL
FOUNDATION by donating

$35,000

in advertising dollars
to increase the reach of their COVID-19
awareness campaign

GOOD PARTNERSHIPS:

SUPPORT & RECOGNIZE OUR
SUSTAINABLE PARTNERS

Through our GOOD
NEWS FROM OUR
GOOD PARTNERS
content series, we've

recognized over PARTNERS

for the work they’re doing to
support communities. With such
positive feedback from suppliers,
we are excited to extend the
series into the Fall.



For The Good
of Ontario

“The possibility of what we can accomplish
together fills me with optimism. This is only
the beginning”

George Soleas,

President and Chief Executive Officer
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